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Executive Biography
Hanjoon Ryu
Senior Vice President, Point of Care Business

Siemens Healthcare Diagnostics
Hanjoon Ryu was appointed Senior Vice President, Point of Care Business for Siemens Healthcare Diagnostics in November 2007.  He is responsible for point of care strategy and business planning, strategic marketing, product management and global brand management for all existing and new point of care products and solutions. 

Mr. Ryu joined Dade Behring in 1999 as Director, Global Marketing for Chemistry & Immunochemistry.  In 2000, he became US Marketing Director responsible for Hemostasis, Microbiology, and Cardiac.  In 2003, he was promoted to Vice President responsible for Global Cardiac Marketing, CRM, and Pricing and then appointed Vice President, Americas Marketing in 2005.  In 2007, he was promoted to Vice President, Global Logistics for Dade Behring.   

Prior to joining Dade Behring, Mr. Ryu was a senior consultant at Bain & Company, a global strategy management consulting firm.  He led numerous strategic case teams for the development and implementation of corporate strategy, growth strategy and process reengineering.

Mr. Ryu holds an M.B.A. from The Wharton School, University of Pennsylvania, an M.A. in Marketing from Yonsei University, Korea and a B.A. from Yonsei University.
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